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Figure 13-10:
Uncustom-
ized ad units
stand out
boldly from
the page.
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Search Enaine Marketing
Improve ROI with smarter search engine
rarketing.
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Building Your Business with
Google For Dummies

Meet Google's other side. This book is a
complete survey of Google's business
services, including AdWords and AdSense.
Also included: chapters on site
optimization, creating a network of
incoming links, and getting into Google's
index to start with. From effective ROI
{return on investment) to building a better
PageRank, this is the book that has it all.
—Junea, 2004

Earn Cash With AdVWords
Learn How for under $40 Flexible, Fun &
Easy, Get Started!

Google For Duininies

Think you know Google? It's more than just
a search engine. Cultivate your

relati hip with the lek t.

= stores now!

With ecerbically hilariows prose, Brad Hill surprises
even seasoned searchers with the vast number of
senvices offered by Google.”

— Greg Michetts, CNEWS

“Thrilling, delightfus, playil, and immensely usef a5 8
Quide to the power of Goagle, Google Far Dummies is a
pood read and shonld be on sveryone's reference ahelf
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Figure 13-11 shows the same page with customized ad colors; the border and
background elements now match the page’s background color. The ad colors
in Figure 13-11 match the code in the example; the background color’s hex
code is 25314C. I altered the other elements too, but they don’t matter as
much. Making the border and background disappear into the page creates
the important effect.

Be creative! If you combine customized colors with a specially prepared table
cell, you can construct an ad display that blends in (and even enhances) your
page’s look-and-feel, while subtly calling attention to the ads. Figure 13-12
shows such a page; the ad unit sits in a specially built table cell with comple-
mentary colors. The ad’s headline color matches the background color of the
column below, and the background color exactly matches the overall black
background of the page.

The question remains: Do slickly customized ad units work as well as uncus-
tomized units? That question can be answered only by experimentation on a
site-by-site basis. If your site pulls extremely relevant ads, and your visitors
respond to ads best when they seem to blend into editorial content, customize
away. If you prefer grabbing your visitors’ attention forcefully, perhaps the
ugliest possible ad display works best for you.



